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2. METHODS 

The study applied the quantitative 

research approach to explore the 

moderating effect of employment 

tenure on to the relationship between 

perceived supervisor support and 

turnover intention. Perceived 

supervisor support was 

operationalized using supervisor’s 

concern, behavior of supervisor, stress 

caused by supervisor, and status of 

supervisor while turnover intention 

was measured in terms of intention to 

quit job, and search of new job 

opportunities. Employment tenure 

was categorized into two main 

categories namely less than or equal 6 

months and more than 6 months. 

Garment Industry; the largest labor 

intensive industry which makes 

highest contribution to GDP was 

selected after reviewing the very high 

labor turnover of it (Sandeepanie & 

Ubayachandra, 2015). The sample 

was drawn from a well-established & 

reputed garment manufacturing 

organization where favorable Human 

Resource development practices are in 

action. A questionnaire was used for 

collecting data. The instrument 

consists of 20 items. The answers were 

ranked against a seven point Likert 

scale where 1 denotes strongly 

disagree and 7 denotes strongly agree. 

The reliability analysis revealed 

Cronbach’s Alpha value is ranging 

between 0.70-0.71 for the two groups 

of respondents. That ensured the 

reliability of the instrument to collect 

the data from the sample. The 

questionnaire was hand delivered to 

the respondents which was later 

collected by researchers themselves. 

The Sinhala version of the 

questionnaire was used to affect the 

response ratio. The sample consists of 

randomly selected 150 Sewing 

Machine Operators (SMOs). Among 

them fifty (75) SMOs have spent more 

than 6 months and the rest have spent 

less than 6 months in their service. 

Hundred and fifty (150) 

questionnaires were distributed among 

the respondents initially while 

hundred and thirty-eight (138) of them 

were returned. Out of the received 

questionnaires, three (03) were 

disregarded due to incompletion. The 

collected data were analyzed using the 

Pearson’s correlation coefficient, 

partial correlation, and least square 

regression analysis.  

3. FINDINGS 

The sample demonstrated vivid demographic profiles (refer table 1).  

 

Table 1. The Demographic Profile of the Respondents 

 

Features  Frequency  Percentage 

Age 1. Below 20 years 39 29 

 2. 20-25 35 26 
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4. CONCLUSION 

The study was aimed at testing 

moderating effect of employment 

tenure on employee turnover intention 

caused by the perceived supervisory 

support. The results revealed that the 

tested moderating effect is significant. 

Employees whose employment tenure 

is short i.e. less than 6 months tend to 

be greatly affected by negative 

perceived supervisory support. 

Consequently, turnover intention is 

high among short tenured employees 

than the long tenured employees. The 

findings of the study support the 

theoretical implication of moderating 

effect of employment tenure on to the 

relationship between perceived 

supervisory support and employee 

turnover intention. Similarly practical 

implications suggest employers to take 

necessary measures for improving the 

positive perceived supervisory support 

within the employees especially whose 

employment tenure is short. It is 

advisable for supervisors or the leaders 

to be more supportive to the new 

comers as they are new to the work 

setup, organizational procedures and 

regulations, and to the organizational 

culture.  
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Appendix 

Model Summaryb 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .480a .230 .212 1.31833 

a. Predictors: (Constant), Interaction, SUP_SUP, Tenure 

b. Dependent Variable: LTO_sum 

 

 

ANOVAa 

Model Sum of Squares Df Mean Square F Sig. 

1 

Regression 67.999 3 22.666 13.042 .000b 

Residual 227.677 131 1.738   

Total 295.676 134    

a. Dependent Variable: LTO_sum 

b. Predictors: (Constant), Interaction, SUP_SUP, Tenure 
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Abstract 

Generally, it is accepted that the consumption of soft drinks is hazardous for human 

health. There are heavy involvements by some of the health authorities and the 

government to discourage the consumption of soft drinks specially by student 

community and encourage them to use indigenous options. Nevertheless, the soft 

drink market in Sri Lanka is huge and some popular brands have shared considerable 

market shares among themselves. Since there is a need for influencing the demand 

and consumption, it is inevitable to understand the behavior patterns of market 

variables.  Accordingly, this study focused the relationship of few variables with 

ordinary consumer’s preference for buying soft drinks. The research model of the 

study was included four independent variables, education, status, health concerns and 

experience. The research model was tested in Gampaha District in Sri Lanka where 

there is the second highest population and largest student population.  Data was 

collected from 300 randomly selected sample of soft drink consumers by using 

standard, structured measurements. The result of the study confirmed that education 

level and health concern negatively and perceived social status and buying 

experience positively related to the Sri Lankan beverage consumers’ purchase 

intention.  

 

Keywords: Purchase Intention, Beverage Consumption, Consumer Preference, Soft 

Drinks, Sri Lanka  

 

1. INTRODUCTION 
 

Consumer buying behavior refers to 

the multi-step decision making 

process people engage in and the 

actions they take to satisfy their needs 

and wants in the market place. The 

buying behavior is results of motives. 

In buying process various motives 

may conflict with one another. A 

motive is a stimulated need that an 

individual seeks to satisfy. The 

decision processes and the final act of 

the consumer associates with 

evaluating, buying consuming, and 

discarding products. Consumer 

purchase intention is central to the 

marketing of a product. Moreover, 

marketers always try to address the 

consumers’ motives, drives by using 

mailto:herathhma@wyb.ac.lk
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promotional strategies including 

heavy advertising campaigns to 

influence consumers’ behavior 

favorably towards their products.  

The soft drink market in the world is 

one of the heaviest markets while it is 

expected a further growth. The 

existing evidences prove that the soft 

drinks consumption is increasing 

worldwide. In comparison with the 

year 2009, the global soft drinks 

consumption increased by 4% in 2010 

with a per capita consumption of 81 

liters. The highest growth trend in 

market in year 2010 was estimated in 

Asian countries, including world 

largest markets, India and China 

reporting growth rates of 16 % and 14 

% respectively News System (2011). 

 

As per Statista 2014, the revenue in 

the soft drinks segment will amount 

to US$667,384m in 2020. Moreover, 

the market is expected to grow 

annually by 6.5% (CAGR 2020-

2025). (The compound annual growth 

rate (CAGR) is the annualized 

average rate of revenue growth 

between two given years, assuming 

growth takes place at an 

exponentially compounded rate). In 

global comparison, most revenue will 

be generated in the United States 

(US$ 200,290m in 2020). In relation 

to total population figures, per person 

revenues of US$ 89.67 will be 

generated in 2020. The average per 

capita consumption will stand at 

45.2 L in 2020.  

 

The changing income levels and 

lifestyles of Sri Lankans are likely to 

shift their consumption patterns to 

higher level of consuming soft drinks. 

Sri Lanka’s total soft drink market is 

worth around US$ 80 million 

(Niroshan et al, 2008). The large scale 

companies dominate the beverage 

market in Sri Lanka.  

 

However, almost all of the beverages 

are sugar-sweetened and include 

artificial flavours and preservatives. 

Consumption of such beverages has 

detrimental effects on the general 

health of the people. The reviews on 

the relationship between the use of 

sugar-sweetened beverages and 

possibility of weight gain provide 

positive strong evidences. 

Particularly sugar-sweetened 

carbonated drinks well promotes 

weight gain and obesity among 

people (Malik, Schulze & Hu, 2006). 

Moreover, the consumption of sugar-

sweetened soft drinks is strongly 

associated with dental erosion 

(Levine, Nugent and Rudolf, 2007; 

Sanhouri and Hashim, 2007). 

Accordingly, it is obvious now over 

use of sweetened beverages create 

poor health among consumers.  

 

1.1 Research Problem 

 

The problem of this study was 

defined in the perspective of the Sri 

Lankan beverage consumers’ health 

condition which may likely to 

endangered due to heavy 

consumption of sweetened beverages. 

There are evidences to indicate that 

soft drink consumption is growing in 

Asian countries (Taylor, Satija, 

Khurana, 2011).  

 

In Sri Lanka, suger-sweetned 

beverage consumption has been 

growing at significant rate. From 

2009 to 2013, annual average per 

capita GDP growth was 6.5%, while 

annual average growth rate of 
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beverage consumption was 7.5% 

(Euromonitor International, 2014). 

According to Euromonitor 

International, 2013, Sri Lankans has 

consemed about 78 million litres of 

carbonated beverages in 2012. As 

estimated average prices, the ratio of 

total sales over the volume was 

124mn LKR for Carbonated 

beverages within the period of 2014-

2017. The forecasted sales volume for 

2017 was 94 million liters. Average 

price increase for beverages in Sri 

Lankan market is of 12% over the 

period of 2014- 2017. However, as 

per the Sri Lanka Department of 

Census and Statistics, actual average  

price increase between January 2014 

and June 2017 is 17%.  

 

In Sri Lankan context, overweight 

and obesity of people is at a low 0.5 

% in children under 5 years of age. 

But it increases to 5-6% by the Year 

10 in school age. Among Sri Lankan 

adult males, overweight and obesity 

is 24.5 % and 34.4 %respectively 

while adult females report the 

overweight as19.6% and obesity 

30.4%, in 2010. In addition, diabetes 

level in the same group remains 9.7%. 

Both diabetes and cardiovascular 

diseases, are responsible for 

significant morbidity and mortality in 

Sri Lanka. The current health 

expenditure on all NCDs amounts to 

Rs 91.6 billion, 35.2 % of the total 

current health expenditure (Health 

Economics Cell, 2013-2016). 

 

Although the available statistics show 

a possibility of a severe health 

problem among beverage consumers, 

there is a paucity of the empirical 

studies for studying the Sri Lankan 

beverage consumers’ attitudes and 

buying behavior patterns. Nilantha 

and Lilani, (2012) studied the soft 

drink consumption in Sri Lankan 

adolescents and found that nearly 82 

% consumed sugar-sweetened soft 

drinks once a week and out of those, 

2% were consuming daily. However, 

due to paucity of empirical evidences 

in the field, the present researchers 

are in a difficulty to go for testing 

complex explanatory research models 

on beverage consumers’ attitudes and 

behavioral patterns and have to 

conduct the preliminary explorations 

for accumulating basic information in 

the field. However, it is obvious that 

basic explorations which will open 

more avenues for advanced studies in 

the field are essential.   

 

1.2 The Conceptualization 

 

Consumer purchasing behavior refers 

to the behavior of final consumers in 

purchasing a product (Kotler et al, 

2012).  Yang, Hung & Feng (2011), 

studied the influence of demographic 

variables like age, education, social 

class, experience and gender on 

consumer’s purchase intention in 

fashion clothing industry. Paul, Turn 

& Alan (1996) revealed that the 

young consumers who have less 

buying experience, trust and rely 

more on the branded products than 

their older counterparts. However, 

since such primary studies are lacking 

in the field of beverage consumers’ 

purchase intention, the focus of this 

study was limited only for finding the 

relationships between four 

independent variables and Sri Lankan 

beverage consumers’ purchase 

intention. Many studies have been 

conducted on consumers purchase 

intention instead of studying the real 
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consumer behavior since researchers 

indicate that the consumers’ purchase 

intention reflects their real buying 

behavior. The study selected 

Education Level, Health Concern, 

Social Status and Buying Experience 

as independent variables to 

investigate their relationships with Sri 

Lankan beverage consumers’ 

purchase intention 

 

1.3 Research Question 

 

By taking the lack of empirical 

evidences in the field into 

consideration and on the basis of the 

available findings in other fields, the 

study found the answer for the 

research question “Does the 

relationships exist of the educational 

level, health concern, social status 

and buying experience of Sri Lankan 

beverage consumers with their 

purchase intention of beverages. 

 

1.4 Research Objectives 

 

Based on the conceptualization that 

may exist in the real beverage market, 

following research objectives were 

formulated.  

 To investigate the 

relationship between education level 

and purchase intention of Sri Lankan 

beverage consumers’ purchase 

intention. 

 To investigate the 

relationship between health concern 

of the consumer and purchase 

intention of Sri Lankan beverage 

consumers’ purchase intention. 

 To investigate the 

relationship social status of the 

consumer and purchase intention of 

Sri Lankan beverage consumers’ 

purchase intention. 

 To investigate the 

relationship between buying 

experience of consumer and purchase 

intention of Sri Lankan beverage 

consumers’ purchase intention. 

 

1.5 Hypotheses 

 

To achieve the objectives of the study, 

statistically testable four hypotheses 

were formulated. Among hypotheses, 

education level and health concern 

were hypothesized negative 

relationships with purchase intention 

while positive relationships were 

hypothesized between social status, 

buying experience and purchase 

intention of Sri Lankan beverage 

consumers. 

  

2.  METHODS 

A deductive approach was used for 

the study where the researcher 

deduced four testable hypotheses 

from reviewing literature. The study 

used quantitative positivistic 

approach while the sample of 300 

beverage consumers were randomly 

selected from the 13 divisional 

secretariats of Gampaha district in Sri 

Lanka. The majority of the 

respondents (65.0%) to the study were 

female, indicating that more females 

are consuming soft drinks in 

Gampaha as compared to males 

(35.0%). Since the 61 respondents are 

above 60 years of age represented 

30.5%. The majority of soft drink 

consumers are mainly elder people. 

By considering educational level of 

the customers, the majority of the 

respondents (58) were below ordinary 

level holders, only (8.0) % of the 
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respondents are bachelor’s degree 

holders. The data obtained from the 

questionnaire revealed that majority 

of the customers (63%) buying soft 

drinks are married.  

The sample was surveyed by self-

administering a standard, structured 

questionnaire for collecting data. The 

questionnaires were directly 

distributed to the beverage consumers 

and data was get collected on the spot. 

The questionnaire composed of two 

major sections one for gathering the 

demographic information of the 

sample members and other part for 

collecting data on the independent and 

dependent variables. The time horizon 

of the study was cross sectional and 

the study setting was non-contrive. 

2.1 Testing Assumptions 

Since the study was correlational, a 

single multivariate assumption, 

normality of the variables were 

tested. As per the values for skewness 

and kurtosis  given in the table 1. 

Proved that the no variable is deviated 

from the normality assumption.   

 

 Table 1. Test of Normality 

 

3. RESULTS 

 

To answer the research questions, and 

achieve the objectives formulated, the 

Pearson correlation coefficients were 

estimated for testing four hypotheses. 

The Pearson correlation coefficients 

are presented in the table 2.  

 

Table 2. Results of Correlation 

Analysis 

 

As per the   table 2., the P-value for 

educational level reported as 0.000 

while the correlation coefficient 

remains -0.664. It proves that there is 

a significant negative relationship 

between educational level and 

purchase behavior. Similarly, the 

negative relationship hypothesized in 

the second hypothesis can also be 

accepted under 95% of significant 

level with a P value less than .005. 

The third hypothesis was formulated 

as significant positive relationship 

between social status and purchase 

intention which denotes .497 

correlation coefficient with a P value 

equals 000 and can be accepted. The 

last hypothesis proved positive 

significant relationship between 

buying experience and purchase 
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intention with .561 Pearson 

correlation coefficient and P value is 

significant at 99%. Accordingly, all 

the four hypotheses formulated in this 

study were accepted. 

 

4. CONCLUSION  

 

The results of the study concluded that 

the education level and health concern 

significantly and negatively 

correlated while social status and 

buying experience positively and 

significantly correlated with Sri 

Lankan beverage consumers’ 

purchase intention. The result also 

implies that the people should be 

educated and made aware of possible 

health hazardous of beverage 

consumption if people are needed to 

be discouraged form beverage 

consumption. When the perceived 

social status getting improved, the 

usage of beverage consumption goes 

up. However, it is dubious whether the 

perceived social status forces the 

consumers to increase the usage or 

whether they perceive that the 

purchasing and using beverages 

represents the higher social status, 

since this is not a causal study. More 

studies are essential for finding the 

causality between possible 

independent variables and purchase 

intention. The higher the buying 

experience of beverages higher the 

beverage consumption of Sri Lankan 

consumers. It implies that the children 

and school students should be 

prevented from frequently 

experiencing the purchase of 

beverages. It is recommended the 

non-availability of sweetened 

beverages in school canteens and in 

shops nearby the places where 

children are available. Also as an 

optional solution, fresh fruit drinks 

and other indigenous healthy drinks 

can make available.  

For the future researchers there are 

more avenues opened for extending 

into other variable doing causal 

studies by covering the total beverage 

market in Sri Lanka. 
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Abstract  

Alcohol use is regarded as a health issue among university students, which presently 

has a high occurrence. The objective of this research is to investigate the determinants 

of intentions toward Alcohol use among university students. Based on the Theory of 

Planned Behaviour (TPB), it is hypothesized that favourable attitude, subjective 

norms, and lack of behavioural control will be positively and significantly associated 

with intention towards alcohol use and alcohol use behaviour among university 

students in Sri Lanka. A questionnaire was developed based on the TPB domains. 

Separately, alcohol use behaviour questionnaire was developed. Both were circulated 

among university students through google forms and social media. It was received a 

total number of 320 completed questionnaires from students. Coefficients path 

analyses of study variables, attitude (b=0.34), subjective norms (b=0.28) indicate a 

significant effect on the intention to use alcohol at the 1% level (H1 & H2). However, 

PBC does not indicate a significant impact on intention (b=0.03) to use alcohol (H3). 

Furthermore, Intention towards alcohol use is positively and significantly correlated 

with alcohol use behaviour (b=0.31, H4). This research validates the possibility of 

TPB in studying the behavioural intention and actual behaviour in a different social 

context. These findings will be important policy implications, policy-makers who 

wish to reduce alcohol use among university students can introduce interventions 

targeting to reduce positive attitudes towards alcohol use intention and favourable 

subjective norms towards reducing alcohol use intention. Correspondingly, policy-

makers can propose educational awareness programs to increase the PBC among 

university students relating alcohol use intention and behaviour. The results indicate 

the effectiveness of diverse approaches to alcohol reduction programs.  

Keywords: Alcohol use intention, Attitudes, University Students, Theory of planned 

behaviour, Sri Lanka 

 

1. INTRODUCTION  

Although policies and laws control 

alcohol use among adolescents, it 

remains as one of the most common 

problems among university students.  

 

During the last few decades, university 

administrations articulated concern 

about increasing levels of alcohol use 

by university students (Carey, Scott-

Sheldon, Carey, Kelly, & DeMartini, 

2007). Drinking alcohol among young 

people is a universal issue. Alcohol 

mailto:sagara@ihra.cmb.ac.lk
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use is a very vital factor for illness and 

social, and other damage globally 

(Beaglehole & Bonita , 2009). 

Therefore, reducing alcohol use 

among university students is the main 

challenge faced by the government's 

alcohol risk reduction programs. It has 

been acknowledged that the alcohol 

use by university students support 

directly and indirectly in the increase 

of physical, emotional and social 

damagers (Gutiahr, Gmel, & Rehm, 

2001). University students consume 

more alcohol quantities at a time than 

their peers (Gill, 2002). Drinking 

alcohol by university students 

intensify the risk of social and 

academic difficulties as well as 

accidental injury, fighting and death 

(Wechsler, et al., 2002). Alcohol 

consumption is the most serious 

problem in university life worldwide 

(Davoren, Demant, Shiely, Ivan, & 

Perry, 2016). The worldwide alcohol 

use of persons over 15 years old is 6.2 

litres of alcohol every year averagely 

(WHO, Global Status Alcohol Report, 

2014). Total alcohol per capita (15 

year and above) consumption, 

drinkers only (in litres of pure alcohol) 

for male 18.9 litres, for female 6.7 

litres, and both sexes 14.9 litres in 

2016 (WHO, 2018). The economic 

cost of excessive alcohol use is 

considerable worldwide, for instance, 

in the UK the cost of alcohol-related 

damage has been assessed as £3 billion 

per year (Balakrishnan, Allender, & 

Scarborough, 2009). The predicted 

current value of present and future  

financial burden  of the alcohol-related 

problems for Sri Lanka in 2015 was 

USD 885.86 million, 1.07% of the 

GDP of that year (Ranaweera, et al., 

2018). Alcohol use is correlated with  

harmful consequences such as 

accidents, reduced educational 

performance (Kuntsche, Kuntsche, 

Thrul, & Gmel, 2017). The impact of 

harmful outcomes of alcohol use is not 

only for drinkers but also for other 

people include road accidents and life 

losses, forcefulness, violence, and 

crime, damage to domestic violence 

and harm such as mental stress and 

distress, agony and grief, separation, 

and divorce, poverty (Kuntsche, 

Kuntsche, Thrul, & Gmel, 2017; 

Anderson & Baumberg, 2006). 

 

Being with heavy drinking peers is 

significantly correlated with the 

amplified use of alcohol among 

student (Cheng & Lo, 2015). The 

multiple disadvantage theory explores 

how alcohol use is correlated with the 

setting of disadvantages, such as 

social-structural factors, aspects of 

social exclusion and factors related to 

mental health (Lo, Howell, & Cheng,  

2013). The model describes risk 

factors of alcohol use among students, 

for example, poor socioeconomic 

status of students and their 

maladaptive reactions to persistent 

stress (Poonawalla, Kendzor, Owen, 

& Caughy, 2014). To introduce 

successful alcohol use reduction 

interventions, it is essential to 

comprehend the students’ present 

alcohol use, and what would best 

influence to reduce positive attitudes 

and intention towards alcohol use  

(Hasson, 2010). Thus, this research 

will be important to comprehend the 

determinants of alcohol use among 

university students thereby introduce 

successful alcohol use reduction 

interventions.  
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1.1 Alcohol Use among University 

Students 

 

According to the National alcohol use 

prevalence survey in Sri Lanka (2014), 

conducted in 2014 reported that 39.6% 

males are present alcohol users 

whereas only 2.4% females are present 

alcohol user in Sri Lanka (Somatunga, 

Ratnayake, Wijesin, Yapa, & Cooray, 

2014). Prevalence of alcohol use 

among Sri Lankans is increasing and 

present alcohol users in urban areas 

(32.9%) are  higher than rural areas 

(20.8%) in Sri Lanka (De Silva, 

Samarasinghe, & Gunawardena, 

2009). Many types of illicit substances 

such as, Betel chewing with tobacco 

(28.48% males and 10.44% females), 

Barbul, Madana Modaka, and cough 

syrups  were used by schoolchildren 

(Liyanage, et al., 2015). A noteworthy 

higher percentage of male population 

than female population showed  

positive  attitudes toward the alcohol 

use, male, 27%,and  female 7 % 

(Perera & Mohammad, 2004). The 

alcohol consumption rates and related 

consequences suffered among college 

students are well documented (Oster-

Aaland & Neighbors, 2007). 

University students use alcohol in a 

different environment (Oster-Aaland 

& Neighbors, 2007). The freedom that 

students have to receive alcohol use 

experience and free access to alcohol 

for university students is greater than 

in early periods (Harpin, Brooks-

Russell, Ma, James, & Levinson, 

2018). Freedom and easy access to 

alcohol are the main factors for the 

intention to use alcohol (Warren, 

Smalley, & Barefoot, 2015). Alcohol 

use is most common among university 

students (Oster-Aaland & Neighbors, 

2007).   According to Yurasek, et al 

(2017), extreme level of alcohol use 

among university students can be a 

dangerous issue relating to social and 

behavioural negative impact. 

University students who engage in 

alcohol use indicate a greater rate of 

non-attendance, reduced test results, 

and nor performing school work well 

(White & Hingson, 2013). According 

to Carpenter et al., (2008), University 

setting itself encourage alcohol use. 

University students are in a 

transitional period. This transition 

leads them to experience the extensive 

transformation in social activities, 

leisure time, socialization, and involve 

in risky behaviours such as alcohol use 

(Arria, et al., 2010). Alcohol use is a 

very common behaviour among male 

and female Sri Lankan graduates. 

However, it is a highly frequent 

among male undergraduate (30.5%) 

than female undergraduates (3.5%) 

(Perera & Mohammad, 2004). Same 

study found that third year Sri Lankan 

university students tend to use more 

alcohol compaired to other years, 

perhaps it may due to socialization 

process and stress. Third year students 

will have to find jobs after their 

gratuation and they may have to 

consider about job security, furure 

chalangers, and uncertainity about 

their future and may encorrage them to 

use alcohol (Perera & Mohammad, 

2004). Sri Lankan cultural norms and 

values do not encourage alcohol use 

by adults, specially students. This may 

have an influence on less prevalence 

of alcohol use among undergraduates. 

However, sri lankan university 

students may tend to use alcohol 

because of adapting to the new 

university environment, and being 

away and detached from their families 

(Perera & Mohammad, 2004). 
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1.2 The Theory of Planned 

Behaviour (TPB) and Alcohol 

Use 

 

The Theory of Planned Behaviour 

(TPB) (Ajzen, The theory of planned 

behavior, 1991), has been used to 

comprehend the health-related 

conduct in many studies (Fishbein & 

Ajzen, 2010),  drinking intentions and 

behaviour among young people 

(Norman, Bennett, & Lewis, 1998; 

Cooke, Sniehotta, & Schüz, 2007; 

Zhao, White, Young, & Obst, 2018). 

The TPB is an extension model of the 

theory of reasoned action (Ajzen & 

Fishbein, 1980). TPB predicts that if a 

person has a solid intention to involve 

in behaviour, then there is a higher 

possibility of performing the 

behaviour.  The intention and 

behaviour are predicted by three 

components; 1, Attitude, individual’s 

assessment of the behaviour, 2, 

Subjective Norms (SN), perception of 

the social pressure to engage in the 

particular behaviour, and 3, Perceived 

behavioural control (PBC), their belief 

about the ability to carry out the 

particular behaviour. There is 

consistent evidence that intentions are 

predicted by attitudes and subjective 

norms, and then, intentions predict the 

particular behaviour. According to 

Ajzen (2011), intention is a person's 

willingness to accomplish a given 

behaviour. On the other hand, the 

pattern of PBC findings are more 

mixed (Norman & Conner, 2006). For 

instance, PBC is negatively associated 

to frequency of alcohol use (Norman 

et al., 1998; Norman & Conner, 2006), 

but in other studies, PBC is positively 

associated to alcohol use (McMillan & 

Conner, 2003). 

 

Numerous studies of attitude-

behaviour relations have demonstrated 

that people’s attitudes are often 

incongruent with their behaviour 

(Fishbein & Ajzen, Belief, attitude, 

intention, and behavior: An 

introduction to theory and research, 

1975). This disparity allows 

researchers to develop theories that 

can explain well or more accurately. 

TPB is one of such greatest theory 

developed by Ajzen (1991). Social 

influence on alcohol use is correlated 

largely with attitudes toward alcohol 

use and alcohol use behaviour 

(Perkins, 2002). University students 

mostly think that their classmates take 

alcohol more quantities in a time and 

more regularly than themselves (Baer 

& Carney , 1993). A comprehensive 

analysis of non-drinkers discovered 

that the peers’ attitudes toward alcohol 

consumption considerably forecasted 

students’ drinking behaviour.  Those 

who did not have colleagues that 

prevented them from alcohol use, they 

were three-fold more likely to use 

alcohol at the university than students 

who had peers with undesirable 

attitudes toward alcohol use in the 

university (Lo and Globetti 1993). All 

the above three dimensions are 

believed to straightforwardly 

influence on intention and thereby 

behaviour.  

The TPB has been developed as one of 

the most powerful and important 

behavioural involvement models, the 

model is given as follows; 
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The TPB has been fruitfully applied to 

comprehend main beliefs against 

different behavioural 

accomplishments among university 

undergraduates, including students’ 

alcohol consumption (Cooke, Dahdah, 

Norman, & French, 2014). 

 

H1: Positive Attitude towards alcohol 

use is positively and significantly 

related to alcohol use intention. 

 

H2: Positive Subjective Norm towards 

alcohol use is positively and 

significantly related to alcohol 

use intention. 

 

H3: Positive Perceived Behavioural 

Control towards alcohol use is 

positively and significantly 

related to alcohol use intention. 

 

H4: Positive Perceived Behavioural 

Control towards alcohol use is 

positively and significantly 

related to alcohol use behaviour. 

 

H5: Intention of alcohol use is 

positively and significantly 

related to alcohol use behaviour. 

 

2. METHOD AND MEASURES  

2.1 Participants  

Google forms and social media survey 

was carried out with Sri Lankan 

government university students. The 

Theory of Planned Behaviour 

questionnaire and the alcohol use 

behaviour questionnaire were 

circulated through google forms and 

social media based on the above 

measurements of variables. Data 

collection was carried out from 15th 

January to 15th May 2018. It was 

received a total number of 340 

completed questionnaires from both 

male and female students. However, it 

was received only 20 completed 

questionnaires from female students 

who had never used alcohol. 

Figure 1. Study Overview based on the TPB (Ajzen, 1991) 

 

Intention 

 to Alcohol 

Use 

Alcohol Use 

 Behaviour 

Attitudes 

Subjective Norms 

Behavioural Control 

H1 

H4 

H5 

H3 
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Therefore, female students were 

excluded from the analysis and 320 

male students’ questionnaires were 

analysed. 

2.2 Background information  

Few background questions were 

included to collect demographic data, 

such as Sector that they have come 

from, urban (n=133, 41.5.%), rural 

(n=167, 52.2%) estate (n=20, 6.3%), 

class year, (First year, second year, 

third year, and fourth year) Religion 

(Buddhist, n=278, 86.9%, Hindu n= 

18, 5.6%, Muslims n= 6, 1.9%, 

Catholic n=10, 3.1%, Christian n=8, 

2.5%), and ethnicity (sinhala n=295, 

92.2%, tamil n=21, 6.6%, moor n=6, 

1.8%). Respondents were asked to 

mention the age of their first alcohol 

intake.  

 
 

2.3 Attitudes  

 

Positive attitudes towards alcohol use 

were measured based Drinking 

Motives Questionnaire (DMQ) 

developed by Cooper (1994). This 20-

item DMQ includes three subscales.  

Subscales and the measurements for 

each subscale were as; 1) Coping, “to 

forget your worries”; 2) Enhancement, 

“Because you like the feeling”; 3) 

Social, “To be sociable”. It was 

measured based on a 5-point Likert 

scale.  

 

2.4 Subjective Norms (SN) 

 

Favourable subjective norms towards 

alcohol use measured using a question 

based on prior research (Zimmermann 

& Sieverding, 2010). Acceptance of 

alcohol use by parents, friends and 

important others was measured. The 

questions included were; 1) How do 

you think your parents, friends, and 

important others would react if they 

knew that you drink alcohol?. It was 

measured based on a 5-point Likert 

scale 1 = disapprove to 5 = approve  
 

2.5 Perceived Behavioural Control 

(PBC) 

 

PBC was measures based on the 

Rutgers Alcohol Problem Index 

(RAPI) developed by White & 

Labouvie, 1989). This scale deals with 

the incapability of rejecting alcohol. 

The RAPI consist of 23 elements.   

Four elements cover the lack of 

behavioural control. They were asked 

following questions to measure PBC; 

1) Did you feel that you want more 

alcohol than you took to have the same 

effect; 2) Did you attempt to regulate 

your alcohol intake by controlling to 

drink only at confident intervals of the 

day or in confident places; 3) Did you 

try to reduce or stop drinking; 4) Have 

you been drinking when you were told 

by yourself not to drink?. It was 

measured based on the 5-point Likert 

scale.  

 

2.6 Drinking intentions  

 

Drinking intention to use alcohol was 

measured based on two questions in 

prior research (Zimmermann & 

Sieverding, 2010). They are; Do you 

have the intention to be drunken 

within the next 30 days, and How 

possibly you are going to be drunk 

within the next 30 days. It was 

measured based on a 5-point Likert 

scale (very unlikely-very likely).  
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2.7 Drinking behaviour  

 

Two questions were included to 

measure the real alcohol use 

behaviour, they are 1) Usually, how 

many drinks did you take every 

instance you had alcohol during last 30 

days? 2) What is the highest amount of 

drinks you have taken every instance 

during the last 30 days? 

3. RESULTS  

3.1 Statistical Analyses: Reliability 

and Validity of Scales  

Cronbach's Alpha Coefficient was 

calculated to measure the internal 

consistency of the items used in the 

research, It should be above 0.70 

to considered as generally satisfactory 

level (Taber, 2018).  
 

As given in table 01, all the values of 

items are above the generally 

satisfactory level.  

Root Mean Square Error of 

Approximation (RMSEA) value less 

than 0.05 is good, and between 0.05 

and 0.08 is satisfactory level, whereas 

the value is greater than 0.1 is poor ( 

Fabrigar, MacCallum, & Wegener, 

1999), as given in table 01, all items 

are higher than the acceptable level. 

 

Table 1. Confirmatory Factor Analysis 

 

3.2 Descriptive statistics  

Out of 320 male students, 233 students 

(72.8%) reported that they have used 

alcohol one or two times within last 30 

days, and during two to three hours 

they have taken two to three drinks. 

Only a few students reported that they  

took alcohol more than four times 

within the last 30 days, and during two 

to three hours they have taken more 

than four drinks.  It indicates that most 

students use alcohol, however, it is not 

problematic drinking as quantity and 

frequency are below the problematic 

drinking definition. 
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Table 2. Mean, Standard Deviation, Bivariate Correlations of study items 

This study determined to conduct 

Structural Equation Modelling (SEM) 

to test the hypotheses 

Figure 02 displays the coefficients 

path analyses of study variables. As 

figure 02 displays, all the postulated 

paths were positive and significant, 

except behavioural control and 

intention to alcohol use.  

 

 

 

 

 

 

 

 

 

 

Figure 2. The path analyses of the study variable 
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Coefficients path analyses of study 

variables, attitude (b=0.34),  

subjective norms (b=0.28) indicate a 

significant effect on the intention to  

 

use alcohol at the 1% level (H1 & H2). 

However, PBC does not indicate a 

significant impact on intention 

(b=0.03) to use alcohol (H3). 

Furthermore, Intention towards 

alcohol use is positively and 

significantly correlated with alcohol 

use behaviour (b=0.31, H4).  

 

4. DISCUSSION AND 

CONCLUSIONS 

The objective of this study was to 

further examine the applicability of 

the TPB to understand alcohol use 

among public university students in 

Sri Lanka. The empirical data analysis 

backs the TPB domains and previous 

studies in the field of alcohol use 

intention and behaviour, indicating 

that that attitude and subjective norms 

are significant and positive predictors 

of alcohol use intention and behaviour. 

Hypotheses relating to attitudes, and 

subjective norms to predict intention 

were significantly and positively 

supported. These findings are 

consistent with the previous studies 

that respondents with a positive 

attitude towards intention and 

intention to behaviour, and social 

norm of alcohol use significantly 

correlated with alcohol use behaviour  

(Trafimow, 1996; Wall, Hinson, & 

McKee, 1998). Equally, respondence 

with a negative attitude towards 

alcohol use as well as who do not 

consider the social norm of alcohol use 

have lower intentions to use alcohol 

and do not perform alcohol use 

behaviour.  Hence, the applicability of 

the TPB was discovered to be 

significant predictors of alcohol use 

behaviour. However, the perceived 

behavioural control towards alcohol 

use behaviour was not supported. It 

was assumed that alcohol use 

behaviour would be forecasted by 

intention to alcohol use and 

behavioural control. Steady with the 

conclusions of Conner, Warre, & 

Cnlos (1999), PBC failed to 

considerably forecast the alcohol use, 

whereas intention was significant 

forecaster alcohol use behaviour. The 

findings of this study indicate that the 

relatively high degree of risky alcohol 

use among university male students. 

Individual attitude and subjective 

norms subsidise of university 

students’ intention towards alcohol 

use. However, perceived behavioural 

control towards alcohol use behaviour 

was not supported. Hence, 

interventions for developing positive 

attitudes, subjective norms, and 

behavioural control towards non-use 

of alcohol could be helpful to reduce 

alcohol use among university students. 

There are a few limitations to 

generalize the finding to the entire 

university students. The first one is the 

small sample size of respondents 

(N=320). The second limitation is that 

the online data collection method. 

Questionnaires were sent through 

google forms and social media. The 

third limitation is not including 

females in the study. Therefore, future 

studies should be undertaken with 

large and diverse sample size.  

Despite the above limitations, this 

research validates the possibility of 

TPB in studying the behavioural 

intention and actual behaviour in a 
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different social context. These 

findings will be important policy 

implications. For instance, policy-

makers who wish to reduce alcohol 

use among university students can 

introduce interventions targeting to 

reduce positive attitudes towards 

alcohol use intention and favourable 

subjective norms towards reducing 

alcohol use intention. 

Correspondingly, policy-makers can 

propose educational awareness 

programs to increase the PBC among 

university students relating alcohol 

use intention and behaviour. The 

results indicate the effectiveness of 

diverse approaches to alcohol 

reduction programs. It is needed 

interventions to reduce the intention to 

use alcohol among university students. 
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